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WOODSTOCK FARMERS MARKET
Music Agreement

GENERAL INFORMATION FOR MUSICIANS
The Woodstock Farmers Market was created to provide fresh quality produce by supporting local farmers and to provide 
a central neighborhood gathering place. The music program has been a wonderful addition to the market, but it’s 
important to remember that this is a farmers market and not a concert venue. 

Our market is relatively small and the music style must work with the market and with the vendors’ ability to work and 
sell their product. We currently do not schedule bands or groups requiring excessive gear or amplification, percussion or 
horned instruments. The Market Manager reserves the right to alter the sound levels as they see fit, and performers must 
comply with all sound level requests.

The Woodstock Farmers Market will provide the following:

• (1) Covered canopy

• (1) 4-channel powered mixer

• (2) Microphones with stands and cables

• (2) P.A. Speakers with stands and cables

• (2) Power strips

• (2) Extension cords

• Chairs

• Sign identifying name of act/ensemble

• Listing on the WFM website, e-newsletter, Facebook and Twitter

MUSIC BOOTH POLICY
Musicians that utilize the music booth at the Woodstock Farmers market:

1. may only perform music original to the act/ensemble and/or music in the public domain;

2. may use the surrounding streets to park and unload equipment since the Market parking lot is closed to vehicular 
traffic after 9:45 a.m.

3. must arrive no later than 10:30 a.m. for set up. 

4. must check in with the Market Manager upon arrival

5. must start playing at 11:00 a.m. and finish by 1:00 p.m.

6. may take one break for 30 minutes starting at 11:45 a.m. – 12:15 p.m.

7. must completely load out all gear by 1:45 p.m.

8. must check in with the Market Manager and provide a set list before exit;

9. must have prior approval from the Market Manager if additional amplification or mixing gear is needed than 
what is provided;

10. must conduct themselves in a family-friendly manner (no swearing, no lewd or inciting language or behavior, 
dress appropriately);

11. may have a tip jar and sell items (CD’s, merchandise, etc.) from the booth;

12. may not walk through the market handing out information or soliciting;

13. must call at least 3 days in advance if unable to show for a scheduled date;

14. will be paid $60 for the performance;
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POLICY IMPLEMENTATION:
1. The Market Manager will distribute the policy with the booth instructions to all interested parties.

2. Market Manager, with the support of the Board, will work to enforce the policy during the market if any 
individual is in violation of the stipulations.


